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A group picture of the first-ever tourism COVID-19 Extra care training at Heritage Park Hotel, Honiara. The training was co-
facilitated by the Ministry of Culture and Tourism and the Ministry of Health and Medical Services in April 2021.

ABOUT THIS NEWSLETTER

This is the Tourism Division’s first newsletter issue. It
is a gateway to inform you, our readers of the work
of the Division through its programs and activities.

It covers the tourism activities and events in the
months of April and May 2021.

On that regard, the Tourism Division is really happy
to share with you its other communications media,
especially its two Facebook platforms— which your
daily doses of information and entertaining posts
are provided.

YOU CAN VISIT OUR:

@ Hotel workers trained and qualified in tour-
ism COVID-19 Extra care

@ Tourism COVID-19 Extra care rolls out to
the Western border.

@ More tourism updates

Q Tourism Blong lumi- Solomon Islands group: https://www.facebook.com/groups/1504281239789497

Tourism Division Page: https://www.facebook.com/DivisionTourism
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Tourism COVID-19 Extra Care Measures
and Standards Trainings.

A collaboration initiative of the Ministry
of Culture and Tourism and the Ministry
of Health and Medical Services.

Extra Care is more
important than ever.

Safety is the new brand-— so, we all can
make Solomon Islands a COVID-19

safe destination to visit soon.
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FROM THE DIRECTOR’S DESK

BARNEY Sivoro

Halo everyone and welcome to the first edition of our

“Tourism blo umi newsletter”.

The newsletter is published by
the Tourism Department of the
Ministry of Culture and Tourism
to help our readers and industry
partners and the public at large
know what our government
through the ministry is doing to
help grow our tourism industry.
We intend to use this as a medi-
um in addition to our online
platform (social media -Face
Book) to share information about
our work which you may find

useful and educational.

Despite the challenging environ-
ment our sector is in at the mo-
ment due to the Covid 19 global
pandemic, we are excited about
some of the initiatives we are
currently doing internally to nav-
igate this situation. Since the
global pandemic, our focus has
been to explore our domestic
tourism potential and opportuni-
ties while we plan on resetting
the industry for future growth.
This is guided by our industry 5-
point recovery plan 2020-2035.

our focus has been to explore
our domestic tourism poten-

dustry for future growth. ‘

In this edition, you will read about some
of the exciting news and updates. This in-
the Umi Holiday
(Domestic Tourism Bubble); a joint initia-

cludes Tugeda
tive by 3 government ministries, Solomon
Airlines and Tourism Solomons aimed at
helping our airline and tourism operators

remain in

‘Since the global pandemic,

business
while allow-

ing  public
tial and opportunities while  gervants  to
we plan on resetting the in-  enjoy  real

holiday to a
destination
of their choice within Solomon Islands.
The Covid 19 Extra Care Measures and
standard is an initiative of the Ministry of
Culture and Tourism in partnership with
the Ministry of Health and Medical Ser-
vice (MHMS) targeting our hotel and ac-
commodation service providers to be
Covid 19 informed and prepared. It is
part of the industry response to re-align
the sector with the new health and safety
protocol, the DBSI tourism loan scheme
aimed at helping operators to upgrade
their properties and many more.
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I would like to acknowledge the partnership we have forged with the line
ministries and industry partners and also the provincial government and
financial institutions to actually realise some of these initiatives. We will
continue to explore more opportunities where we can pool our resources

together to achieve maximum results.

It is also worth noting and acknowledging our donor partners for their
ongoing support. We will bring you more news and updates of their in-

volvement in the upcoming edition.

Thank you for your time to read and hope you will find it interesting. If
you want to know more information about what you read here, please

drop us a line in our face Book page.
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First— ever Tourism COVID-19 Extra Care training
conducted in Honiara.

The Ministry of Culture and Tourism (MCT), in collaboration with the
Ministry of Health and Medical Services (MHMS) conducted a first-
ever Tourism COVID-19 Extra care training for the hotel workers in
Honiara in the middle of April 2021.

1
A

ANDREW Nihopara, Permanent Secretary of the Ministry of Culture and Tourism addressed
the participants of the Tourism COVID-19 Extra Care training at Heritage Park Hotel.

The training was held from April 13,
to April 16, 2021 at the Heritage Park
Hotel conference room. About 107
participants attended two sessions of
two days for each group.

“The COVID-19 extra care Measures
and Standards training is clearly ar-
ticulated in the Point two of the
[Tourism sector] 5 Point Recovery
plan. Aligning the local tourism sector
to the new normal with the global
COVID- 19 safe standards is crucial

MINISTER of the Ministry of Culture in order for the Solomon Islands to be
and Tourism, Hon. Bartholomew Para- ready to host international visitors

polo awarded a certificate of successful ~~ when borders reopen”, said Andrew
completion to a hotel worker during Nihopara, Permanent Secretary Min-
the certificate presentation evening at istry of Culture and Tourism.

the Heritage Park Hotel. L
The training followed a three-year co-

operation agreement signed by MCT
and MHMS in August last year to in-
corporate COVID-19 extra care »

@ Tourism ‘ 3



public health and safety measures
including Infection, Prevention and
Control (IPC) into MCT’s minimum
standard requirement for tourism
services mainly in accommodation,
tours, transport and attractions.

As part of this cooperation, the train-
ing that week was to ensure the tour-
ism sector is strategically and rele-
vantly aligning itself to the “new nor-
mal”, or new way of living, working
and interacting with other people to
protect against COVID-19 and miti-
gate transmission.

“The pandemic created huge nega-
tive impact and subsequent high de-
gree of uncertainty on the global, re-
gional and the national tourism sec-
tor. While we cannot rush forward
blindly into these uncertain times, we
surely also cannot shut down. Like
we took measures to mitigate and
adapt to climate change, so must we
also start making the necessary ad-
justments and taking the critical ac-
tions to adapt and be resilient to live
with the impacts of COVID-19”, he
added.

National Health Emergency Opera-
tion Centre (NHEOC) Incident Con-
troller Dr Nemia Bainivalu in his re-
marks expressed appreciation to-
wards the partnerships.

“Our core mandate is to protect and
preserve the health of our people
and this includes thousands of em-
ployees within the tourism sector,
including our visitors, thus, the Minis-
try of Health and Medical Services is
very pleased in the roll out of the
partnerships agreement which in-
cludes this training this week”, ex-
plained Dr Bainivalu.

@: Tourism ‘ 4

The Minister of Culture and Tourism and officials from the two ministries

posed with the certificates recipients; from to to the bottom: Heritage
Park Hotel workers with their certificates; Kitano Mendana Hotel partici-
pants; and King Solomon Hotel workers.

The three hotels namely, Heritage Park Hotel, Kitano Mendana Hotel, and
King Solomon Hotel are COVID-19 ready certified tourism operators.

“Similar trainings for the tourism workers we will conduct
for the tourism businesses in the areas close to the West-
ern border- Choiseul and Western Province; which are
prone to any possible COVID-19 outbreak,” he added.
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Mrs. Savita Nandan Makabo retired from the Tourism Division.

Tt Famidly jovventellod o longedt soutirng Mmool

MR. SAVITA Nandan Makabo has worked for the Solomon Is-
lands Government, with the Tourism Division for 32 years un-
til her retirement in March 2021.
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In @ memorable farewell party at the
School of Tourism and Hospitality, Solo-
mon Islands National University; the
staff of the Tourism Division, Tourism
Solomons, Solomon Islands National
University Tourism School, Solomon Air-
lines, tourism industry operators, their
families, and friends farewelled, Mrs.
Savita Nandan Makabo who has served
the tourism sector under the Tourism
Division, Ministry of Culture and Tour-
ism for 32 years until her retirement in
March 2021.

"To loose someone who has served for
32 years, it means we are losing 32
years of experience in our work," said
Barney. "We started with only four
staff, and have grown over the years to
where our Division is today with her
vision."

Among here contributions, she took up
the leadership to develop the Solomon
Islands Tourism Minimum Standards,
the development of the School of Tour-
ism and Hospitality building, she initiat-
ed the Tourism sector forums, and she
organized some of the Tourism Divi-
sion's past big events, and she served
the tourism sector in good faith until

her retirement.

A

"From me as your former Director,
Savita. | have learnt a lot from you than
you learned from me," added Sivoro.

He thanked her husband Tony Makabo
and her two daughters for their tireless
support during her employment with
the Tourism Division.

“On a professional level. | have drawn a
lot of lessons from you, Savita.” Said
Andrew Nihopara, Permanent Secretary
of the Ministry of Culture and Tourism.

“She is a very caring person. When any-
one from the Ministry was sick, she
attended to him or her, or she ensured
someone  was
attended to.”

He encouraged
Savita to move
on, by usingher g lot of lessons
expertise to
continue in en-
gaging with the
tourism sector in the opportunities
which will come ahead of her.

Nihopara thanked Savita for her long
dedication to serve the Ministry of Cul-
ture and Tourism over the past 32

years.

1

13 .
On a professional

level. I have drawn

from you, Savita.”

FROM LEFT TO RIGHT: Director of Tourism and staff thanked Savita Nandan Makabo for her long dedication to serve the tour-
ism sector with them. Savita thanked her working colleagues and many friends she met with the tourism sector.
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ONLINE SURVEY

Training conducted

in Solomon Islands.

New Zealand Tourism Research
Institute, Auckland University of
Technology conducted an online
workshop- "Designing surveys"
started on April 29, 2021 for the
Solomon Islands.

The half day Zoom workshop was
the first of a series of workshops
targeting the tourism stakehold-
ers who are dealing with the tour-
ism research data: Customs, Na-
tional Statistics office, Tourism
Solomons, School of Tourism of
the Solomon Islands National
University, and the Tourism Divi-
sion.

“The need in the Pacific is what
type of data we need to develop
products,” Milne stated. “The idea
is to try to have an ongoing sur-
vey. Not one of kind of survey.”

He added that online survey data
is a very important resource in
decision making. And it can sup-
port the decision making over-
time.

It is important this time to use the
existing data to inform the deci-
sion making in the pandemic re-
covery.

Milne further highlighted that the
benefits of online international
visitors survey include;

ONLINE IVS participants from the
Tourism Solomons and Tourism Di-
vision attended the first Zoom ses-
sion of few workshops to come in
May and June 2021.

ale .
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Avoid airport hustles and visitor frustrations. And it encourages Cus-
toms Section and Tourism to working

together in processing the visitors sur- | the post covid-19 when

vey. . :

’ the borders will open, the in-
owever, there are some challenges

to the online visitors survey; how long  formation about how safe the

the visitors will answer the survey

questionnaire email, country visited is important.
Fortunately, Solomon Islandshasa | he tourism of the destina-

very good response rate around 20

percent from 2018 to 2020, tion countries need informed
“This is a reflection of good coopera- data to manage the pOSt

tion between the stakeholders involved

— Customs, Statistics office, and Tour- COVI D'1 9 travel trend-

ism sector,” added Simon.

With the eye on the visitors retention in the post COVID-19, the online
International Visitors Survey will be easily adjusted.

According to Laurie Leketo, the Tourism Division’s Senior Research
officer that the training is timely and relevant to the country’s tourism
sector in preparation for the recovery.

In the post covid-19 when the borders will open, the information about
how safe the country visited is important. The tourism of the destination
countries need informed data to manage the post COVID-19 travel
trend.

The second online international visitors survey training will happen to-
wards the end of May 2021.

@ Tourism ‘ 8



Key initiators of the Domestic Holiday Travel Bubble held awareness to

the Private Sector.

The key organizers of the domestic holiday travel bubble held awareness to members of the private
sector on the evening of May 28, 2021. The awareness session was held at the Solomon Airlines social
club, Aero Sky at Henderson, East Honiara.

The Director of the Tourism Division, Barney Sivoro said that the ‘lumi Tugeda’ domestic holiday travel
bubble is an initiative put together by the Ministry of Culture and Tourism, Ministry of Public Service,
Ministry of Aviation, Solomon Airlines, and Tourism Solomons in early 2021, in response to the nega-
tive impact of the COVID-19 pandemic on the national Airlines and the tourism sector.

“It’s part of our tourism sector Five Point Recovery Plan. The key objective of this initiative is to help
our tourism operators and the Solomon Airlines to stay operational during this pandemic,” highlighted
Sivoro. “We approached the Ministry of Public Service, our biggest employer in the country. Now the
Public Service is in the process of finalizing the packages for the public servants; from Level 10 and
above, to travel on this package soon.”

On that approach, the Chief Executive of the Tourism Solomons, Josefa Tuamoto appealed to the pri-
vate sector to help the tourism operators who are now struggling to survive.

“As part of this initiative, you can organize some of your meetings; your board meetings in one of
those tourism accommodations by using this initiative,” added Tuamoto.

Collin Sigimanu, Head of the Operations of the Solomon Airlines thanked the partners in the lumi
Tugeda holiday package to willingly support this initiative.

“I would like to thank the private operators who are willing to come on board. Many of these are small
local tourism operators. And they are hoping to get a slice of benefits from this package,” said Sigi-
manu.

He added that it is encouraging to know from the Airlines sales team that enquiries and bookings for
the packages have been received.

That awareness evening was well attended by the private businesses and the members of the Solo-
mon Islands Chamber of Commerce and Industries.

% Tourism ‘ 9



Tourism Division and Tourism Solomons Held workshop on 10S Draft Report 2021.

The staft of the Tourism Division and Tourism Solomons held a half day workshop on the 1OS re-
port 2021 on May 28, 2021, at the Solomon Islands National University School of Tourism and
Hospitality, Kukum Campus.

The workshop covered the key recommendations of the IOS report 2021 regarded the tourism area.
The recommendations touched on the tourism products developments, post COVID-19 Tourism
impacts and visitor forecast, capacity building, and branding and marketing.

In terms of the post COVID-19 tourism, the reset of the tourism development in considering the
influence of the Coronavirus on consumer attitudes, values, and trends is important for the Solomon
Islands tourism.

There is an opportunity for the Solo-
mon Islands as a tourist destination to
tfocus on quality experience. The rela-
tive 1solation of the Solomon Islands, it
will remove the stressful urban life-
style and associated health related im-
pacts. It can send a positive message to

the ‘new normal’ travel markets.

According the discussions, the visitor
quality experience will be defined dif-
terently from the traditional visitor
quality experience in the pre- COVID-
19.

“Our tourism sector will experience change to the visitor’s needs. And health safety consideration
will be among the requirements of how our visitors will evaluate their experiences during their holi-
days in our country,” said Andrew Nihopara, Permanent Secretary ot the Ministry of Culture and

Tourism.

When the international borders will be opened, the following critical steps are recommended in the
report; health and sanitation protocols, testing and monitoring COVID-19 cases, and strengthening
healthcare system.

Currently, the Tourism Division and the Ministry of Health and Medical Services are conducting
the tourism COVID-19 Extra Care Measures and Standards trainings for the tourism operators.
The trainings have followed the World Health Organization COVID-19 Standard practices.

The participants had been divided into four groups to discuss the four key areas; tourism products
development, tourists arrivals trend, branding and marketing, and capacity building. Then the indi-
vidual groups presented their discussed recommendations to the whole workshop participants.

That workshop was one of the series of collective discussions, meetings, and workshop to reset the

country’s tourism for the reopening of the international borders and international tourism.
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MCT And DBSI Penned the Grant Agreement Deal.

The Ministry of Culture and Tourism (MCT) and the Development Bank of Solo-
mon Islands (DBSI) signed a grant agreement for the tourism loan on May 27,
2021, at the DBSI office.

In acknowledging this new initiative for the tourism to take on more commercial
approach to development, the Permanent Secretary of the Ministry of Culture
and Tourism, Andrew Nihopara said the transferring the tourism development
grants to DBSI is a Government’s redirection policy towards more commercial
approach.

The BDSI Chief Executive Officer, Tukana Bovoro thanked the Ministry of Cul-
ture of Tourism to allocate the fund towards the tourism loaning program with
DBSI.

“In our discussion, what we want to do is to go and support the existing tourism
operators. This is the time for fixing their rooms, getting water pumps, solar
lights, and whatever they need to prepare for when the borders are open,” he
added.

Because of the limited fund available. The loan program will target the low
hanging fruits. The DBSI and MCT will try to help them by making criteria
which the bank can be sustainable. And the loans can be repaid.

“If everything works out. These two million dollars we can really support a lot
of tourism operators. We want to identify and support the low hanging fruits to

make them successful before broaden our scope of our assistance.”

The brief signing of the grant agreement was witnessed by the staff of DBSI and
MCT, and media.

‘A Tourism | 11




PS of Finance and Treasury Congratulated MCT to im-
plement the Government Redirection Policy.

Permanent Secretary of
the Ministry of Finance
and Treasury and DBSI
Chairman, Dentana
Makini congratulated
the Ministry of Culture
and Tourism to be
among the first minis-
tries to implement the
government plan and
budget 2021.

“One of the DBSI policies of the
resumption is to ensure that in-
stitution carries forward some
of the important policies of the
government— where the gov-
ernment wants to promote cer-
tain activities in our economy,”
said Makini.

gﬁ_ Tourism ‘ 12

Permanent Secretary of the Ministry of Fi-

nance and Treasury and Chairman of the
Development Bank of Solomon Islands
(DBSI), Dentana Makini congratulated the
Permanent Secretary of the Ministry of
Culture and Tourism and his staft to be the
first Ministry to implement the National
Government’s redirection policy in diverting
the tourism development grant to DBSI for
the tourism loan scheme. And also it is one
of the Ministries already progressing with
the implementation of the 2021 budget.



Left to right: Permanent Secretary of MCT, Andrew Nihopara, Permanent Secretary of MFOT, Dentana Makini,

and Chief Executive Officer of DBSI, Tukana Bovoro posing with the signed grant agreement documents.

“One of the DBSI policies of the re-
sumption 1s to ensure that institution
carries forward some of the important
policies of the government— where the
government wants to promote certain
activities in our economy, “said Makini.

“The signing of the grant agreement is
one of the fulfilment of that policy.”

He said the Bank will manage the facili-
ty for the long term, to benefit the tour-

It was the first arrangement of the gov-
ernment through the ministries with
the DBSI.

He said more of such arrangements
would be coming later in the near fu-
ture.

As far as the Bank is concerned, there is
a mechanism is in place for the fund to
be well managed to serve its purpose of
lending the loans to the existing tour-
1sm operators. ®
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INDUSTRY STORIES

TRAVEL LOCAL

Roderick Bay Beach Bungalow should be a
name for your next travel.

BY Oligao Niniu, Tourism Division’s PR personnel has traveled to Roderick Bay, Sand
fly Passage— Central Islands in May 2021.

| had an opportunity to join a day trip with four Filipinos staying and working
in Honiara. They chose the Roderick Bay Beach Bungalow to celebrate the
mother’s day 2021.

Like many tourism businesses during this COVID-19 pandemic, the Roderick

Bay Beach Bungalow in the Sandlfy Passage, Big Gela is on the survival mode,
targeting the Honiara leisure travelers. For the past months, since April 2020,
there have been inflows of day visitors and short stayers at that accommoda-
tion. i

We enjoyed the day; snorkeled the colorful cor-
als near the World Discoverer— an expedition

vessel which on its way from Laulasi in Langa
Langa Lagoon, Malaita, struck an charted rock or
reef in the Sand fly Passage and wrecked along
the Roderick Bay beach in year 2000.

The day trippers enjoyed a zip line from that

vessel to the shore and paddled a dugout canoe. Two bungalows which the visitors to there can accom-
modate in during their stay.
It’s true what Patrick Sara, the owner of the Ro-

derick Bay Beach Bungalow said that the Roderick Bay has a lot to offer to
tourism.

Community benefits

Beyond Sara’s tourism rhetoric words. What caught my attention was his pur-
pose to go into the tourism business.

“l have a vision to engage the community, especially the young people to uti-
lize their resources in the tourism development,” said Sara. “Most of our fami-
ly members and community are not formally educated enough to get formal
jobs. | decided to return home after | completed my education to serve my
community in whatever | could.”

Six local carvers are usually displaying their artifacts to the visitors at the Ro-
derick Bay Beach Bungalow; a young man by the name of Mathew Paia is a
lead tour guide on the Susupu Hill trail; and women are working as house
keepers, gardeners, and cookers.

@: Tourism ‘ 14
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Sara admitted that retaining staff at a time when there is
no business has been costly; as such, he has taken the big-
gest sacrifice to ensure the survival and sustainability of
the company.

“It’s times like this that the company reinforces its brand
and builds its goodwill and loyalty with both staff and cus-
tomers,” he added.

Welcoming the domestic visitors

“For the meantime, we are concentrating on the domestic
leisure market. And also to maintain our facilities, and re-
main operational,” said Sara. “I am optimistic that soon the
international visitors will return to visit us.

“With our dynamic approach to the social media mar-
keting, especially our Facebook page, we received an in-
crease in the customer enquiries and bookings in the past
months.”

Things to enjoy

Roderick Bay is such an amazing visitor’s destination. It
offers the perfect choices for snorkelers, holiday makers-
and the perfect backdrop for my next photography shot!

As we climbed the Susupu Hill trail, | could sense how pas-
sionate my young tour guide, Mathew Paia was- in sharing
a part of his home with me— the magnificent views of the
different bays, coastlines, coral reefs below, and the islands
in the distance which form that part of the Central Islands.

Our one and half hiking along that trail really gave me a
sense of connection to what nature can offer us in a place

just an hour and half boat ride from Honiara.

For your next getaway from Honiara, you can count on
the Roderick Bay Beach Bungalow in Sand Fly, Gela. You

can contact mobile phone: (677) 7484172. Email: roder-
ickbay094@gmail.com. @ TOP: Visitors enjoyed swimming and snorkeling
near the Roderick' Bay Beach Bungalow jetty.

BELOW: The breath.taking views'ffom the Su-

supu Hill trail.
. ~
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IN THE FACE OF CRISIS

Kilo Paza keeps hope alive for Titiru Eco Lodge.

Words by Oligao Niniu, and photographs from the Titiru Eco Lodge.Mr. and Mrs.

Paza, the owners of the Titiru Eco Lodge.

Titiru Eco Lodge gives a picture of what is like to be a tourism operator, when the
COVID-19 pandemic affected the local and global tourism since March 2020 until
2021. According to its owner, Mr. Kilo Paza, the
international arrivals dropped totally to zero With perseverance and de-

because of the international borders closed. termination, Kilo never

“It was a good start for us in 2020, when the quit his business opera-

international booking was very good- with a tion. Instead, he pivoted

worth of Solomon $100,000 in the month of to domestic travel markets
April and May only,” said Paza. “Unfortunately, to save his day.

it happened the opposite.
“I worried for the future of the business, of what | would do for its continuity.”

With perseverance and determination, Kilo never quit his business operation. In-
stead, he pivoted to domestic travel markets to save his day. Next page Y
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“I got advices from few friends to consid-
er targeting the domestic visitors from
Honiara and nearby in Noro and Munda.
And now three local packages for local
markets are now running”, he added.

Though outgoing he was, Kilo took
some calculated risks to approach the
idea of developing the long stayers from
Honiara, the day visitors from Noro and
Munda, and of course the lumi Tugeda
package introduced by the Government
and the tourism stakeholders.

“Titiru Eco Lodge really benefits from
these domestic markets, despite the in-
ternational border closures. In the past
months, our business received steady
incomes from local tourism between
$5000 to $15,000 monthly. For me, it's
enough to keep us going forward”, Paza
confidently elaborated. “Domestic tour-
ism will be staying with tourism, even
when the inflow of the international tour-
ists when the border restrictions are
eased and confidence of travelers return
to travel.”

He is optimistic about the future of tour-
ism in the country by saying, “l am
dreaming that one day the international
visitors will return here. But we have to
prepare for that, by maintaining our
property and develop more activities for
them.”

<l Somt T

A series of pictures of an overwater bungalow at the Titiru Eco Lodge in Rendova Island.

He was in Honiara, shopped for more
mattresses- because his business is
having an increase demand from the
locals traveling for meetings, events,
and those on business; when | caught
up with him for the interview.

Learning from his experience during
the COVID-19 related crisis, Paza has
put it simply.

“Entrepreneurs must learn to prepare
for the unknown. And be diligently
managing their businesses. It's a
game changer which can enable them
through the difficult times and become
stronger.

But he said that it's not the right time
for us to make excuses for not trying.
Because if our tourism has been one
of the most affected sectors, the col-
lective efforts of the governments,
tourism industry members, other
stakeholders, and community are
more crucial than ever; to overcome
the pain that our tourism has gone
through, and a renewed hope can be
realized soon.

To support Kilo Paza with his effort
to keep his vision for the rural com-
munities alive, you can simply book
a holiday package at the Titiru Eco
Lodge Facebook Page or call
7902696 . ®
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A Story With Gregory Autaa

GREGORY AUTAA

Acting Deputy Director

Education Background

I started my primary education at Ngalibiu
Primary School, Guadalcanal Plains, in
1983.

Then I move back to my home village at
Radesifolomae, Langa Langa Lagoon and
continue with my primary education at
Arabala Primary school in Malaita prov-
ince attending grades 1- 4 from 1984 -
1988, however, due to the financial burden
five of us (siblings) had on my father’s fi-
nancial capability- in terms of meeting our
school fees and other needs, my bigger sis-
ter had to move me with her. I left with her
family in early 1989, and did my grades 5
and 6 at Belaha primary school, Belaha vil-
lage in malango ward, central Guadalca-
nal.

I passed my secondary school examination
in 1990 and did my form one to form five
at Ruavatu Provincial Secondary School
from 1991-1995. 1996, after passing my ex-
amination for forms six I was very lucky
and fortunate to continue with my Form 6
studies at King George Sixth National Sec-
ondary School.
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In 1997, I started my pre-degree foun-
dation studies in Arts at Solomon Is-
lands College of Higher Education
(SICHE), which is now Solomon Is-
lands National University (SINU), and
in 1998, I was on a government scholar-
ship to do my Bachelor’s degree studies
in Tourism Management and Public
Administration at the University of the
South Pacific (USP), Laucala Campus in
Fiji.

Year 2000, which supposed to be my
final year- was a challenging year for
me. Due to the coup in Fiji which was
led by George Speight, so as the politi-
cal instability in our country as well-
the government made a decision for us

to return home in mid-June 2000.

The rest of year 2000, due to the Ethnic
Tension I spent most of the time at my
home village in Langa Langa Lagoon.

Prosperously, in early 2021 I finally
return to Fiji and completed my studies
and graduated with my degree by end
of that school academic year.



Work Background

In 2006, I started as a Senior Tour-
ism Officer for the Ministry of Cul-
ture and Tourism- purposely re-
sponsible for the central region of
Solomon Islands; Guadalcanal and
Honiara, Central Islands, and Ma-
laita Province. My job responsibili-
ties were very much on giving peo-
ple information about tourism re-
lated business opportunities in the
country, did site assessment s on
the potential sites for tourism busi-
nesses; such as homestays and eco-
lodges, did Monitoring and Evalu-
ations on approved projects fund-
ed by the ministry, provided train-
ings and community awareness
programs related to the tourism to
our people of all the corners of the

country.

Accordingly, that was one of the
jobs I re-
ally en-

thefact  times in life that you
that you

traveled a teel you gave back
lotand  something to you
thenex- — heople which some-
perienced . ,

different  thing I'm very proud
cultural off.

back-

grounds with the people within
the country.

And also the fact that this is the
only times in life that you feel you
gave back something to you people

which something I'm very proud
off.

And also the fact
joyedand that this is the only .

Challenges

This job demands a lot of travel and with the
geographical setting of our country- one has
to be very careful- since most of the travel-
ling is by sea in an outboard motor engine.

With the impact of climate change, the
weather is realistically unpredictable. A clas-
sic example is in 2008 when our team led by
our director travel from Santa Cruz island in
Temotu Province to Reef Islands quiet very
late in the evening as the sun sets, a very
challenging trip but we fortunately arrive
safely at Reef Islands at around 11:30pm in
the night. Other challenges I face with over
the years in the job are as follows;

e  How you deal with people from
different cultural backgrounds
within the country. Its quiet dif-
ficult at times in terms of deci-
sion making but very enjoyable
too, as you come to realise the
potential they have for tourism.

Land dispute over a potential
site for tourism

e  Change of government policies

relating to tourism funding’s for
2012 and 2013 with the endorse-
ment and approval as granted
by the member of parliament for
each constituency and not based
on the tourism division technical
staff assessments.

e  The decision which [ made in
rejecting a scholarship directly
endorsed and approved by Pub-
lic Service for me to do my Mas-
ter’s Degree in Mexico.

@: Tourism | 19



Apart from the challenges and with my contribution within the ministry
as a public servant officer, there are quiet few successful projects which

I'm proud of through my profound advises and close collaboration with
the people since day one- today, they are now successfully operating as

tourism business entities. And to name a few; Ginger Beach Retreat and
Parangiju Inland Mountain Lodge.

Aspiration

My new appointment as the acting Deputy Director of the tourism Divi-
sion, I am always inspired by the level of team work our staff continue to
maintain within the ministry, and most profoundly with the leadership of
our Director who always provides us with the guidance with our planned
activities.

As such, my focus now is to ensure all my staff are actively participate in
all our planned activities within the time frame allocated. Especially in
achieving our divisional goals and objectives for the benefit of our people
and this nation Solomon Islands.

Further to that, making sure staff officers get the understanding of having
the ownership of the plan activities each want to implement and also hav-
ing the responsibility that all individual staff plan activities are positively
and successfully implemented within the time frame allocated.

And finally, due to the limited time frames we normally have and with
the responsibility of each staff, other staff officers will be high on alert to
provide support to others who are heavily involved with their line activi-
ties- just to make sure each have the honor of undertaking our colleague’s
responsibility as part of relieving their work load purposely in achieving
it within the timeframe allocated.
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JUMI TUGEDA HOLIDAYS
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Solomon Airlines in partnership with Tourism Solomons and the Ministry of Culture

Solomon Airlines

and Tourism has launched Solomon Islands largest ever domestic tourism initiative
called ‘lumi Tugeda Holidays. The domestic tourism program across 11 destinations in
8 provinces offers a year-long program of massive savings on holidays throughout
2021 to support the local industry and encourage greater travel throughout the Solo-
mon Islands.

The holiday specials go on sale 1 March 2021 and will remain on sale until 28 Febru-
ary 2022 for travel throughout 2021 through to 31 March 2022. Close to 40 accommo-
dation operators are participating in the campaign which offers savings of up to 50%
at accommodation around the country combined with Solomon Airlines discounted
airfares.

Flights from Honiara to Fera

Travel Dates ECONOMY

All year round from $ 188 AUD*

ONE-WAY FARES

Travel Dates ECONOMY
Mon 01 Mar 2021 - Thu 81 Mar 2022 from $431AUD*
RETURN FARES

Return airfare and 3 nights at Ghaseali Island Resort. Per adult based on 2 guests. Conditions apply.

Travel Dates ECONOMY
Mon 01 Mar 2021 - Thu 31 Mar 2022 from $442 AUD*
RETURN FARES

Return airfare and 3 nights at Maringe Lagoon Lodge. Per adult based on 2 guests. Conditions apply.

Contact the Holiday Sales team on (+677) 36362 or holidays@flysolomons.com
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GLOBAL TOURISM FOCUS

PATA joins The Future of Tourism Coalition to chart a more sustainable
direction for tourism as the sector recovers from COVID-19.

BANGKOK, May 11, 2021 — The Pacific Asia Travel Association (PATA) has today become a signa-
tory of The Future of Tourism Coalition with the global mission to place destinations at the cen-
tre of recovery strategies.

PATA CEO Dr Mario Hardy said, “While decades of growth before the outbreak of the COVID-19
pandemic have been celebrated by the travel and tourism industry, it has also placed many des-
tinations at risk — environmentally, culturally, socially, and financially. As the industry looks to-
wards recovery, it must realign around a strong set of principles in order to bring about long
term sustainable and equitable growth. We encourage all of our members, partners, and affiliat-
ed organisations and businesses to show their support and become part of the movement by
joining as a signatory to this initiative.”

The Coalition was formed in 2020 by six global non-governmental organisations (NGOs) including
the Center for Responsible Travel (CREST), Destination Stewardship Center, Green Destinations,
Sustainable Travel International, Tourism Cares, and the Travel Foundation. Today almost 550
organisations have since signed up to the Coalition’s 13 Guiding Principles, which place destina-
tion needs at the centre of tourism’s new future. The Guiding Principles outline a bold vision for
tourism’s path forward and is calling on tourism agencies, travel companies, governments, inves-

tors, non-governmental organizations, and destination communities to commit to them.

Jeremy Sampson, CEO of the Travel Foundation and Chair of The Future of Tourism Coalition,
said, “With PATA’s support for the Coalition our initiative is significantly strengthened. PATA was
an early advocate of sustainable tourism within the Asia Pacific and, by joining The Future of
Tourism community, it can facilitate a greater flow of best practice to and from the region. The
Coalition’s aim is to create a truly global movement of organisations committed to a better fu-
ture based on its guiding principles, and representing the broad diversity of perspectives, needs,
capabilities and expertise within tourism. We have over 500 organisations on board so far and,
with PATA’s support and guidance, we’ve just taken another huge stride towards this shared

III

goa

The Guiding Principles provide a clear moral and business imperative for building a healthier
tourism industry while protecting the places and people on which it depends. Those Principles
call for signatories to:

1. See the whole picture
2. Use sustainability standards

3. Collaborate in destination management
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. Choose quality over quantity
5. Demand fair income distribution
6. Reduce tourism’s burden

7. Redefine economic success

o]

. Mitigate climate impacts

9. Close the loop on resources
10. Contain tourism’s land use
11. Diversify source markets

12. Protect sense of place

13. Operate business responsibly

The foundation of these principles was built on a firm belief that taking a holistic
approach to responsible and sustainable tourism is the only way to secure the fu-
ture the Coalition stands for.

The Coalition recognizes that a strong commitment to diversity, equity and inclu-
sion is fundamental to achieving its Guiding Principles. The travel and tourism in-
dustry has much work to do, and the Coalition will act with intentionality in ad-
dressing the role that racial and environmental justice play in creating a more equi-
table tourism economy. The Coalition members have made a commitment to listen,
learn, and seek change by engaging with signatories and other entities as a part of
that journey, and this work will be guided by Global Sustainable Tourism Council
(GSTC) indicators and criteria related to equity, inclusion, and non-discrimination.

The path to change is a journey and lasting solutions take time. The Coalition will
support the industry by providing the tools, guidance and collaboration to ensure a
stronger path forward and encourage a diverse and inclusive set of signatories to
sign on and share their perspectives and experiences to collectively work toward a
more just, equitable, and sustainable future for all.

Interested travel and tourism stakeholders are invited to show their support and
become part of the movement by joining as signatories. Vis-

it www.futureoftourism.org.

Source : PATA, 11th May 2021
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TOWARDS A CODE OF PRACTICE FoR THE

TOURISM INDUSTRY

Code of Practice for the
Tourism Sector

Provide consistent and efficient
services to every guest.

Be honest and fair with guests at all
times.

Marketing materials should be
accurate and truthful about prices
and services provided.

Complaints are dealt with courteously
and issues are attended to promptly.

Staff are treated fairly and given
proper training and instruction in
their area of work.

Support free and fair competition and
promote cooperation within the
tourism sector.

The business and its staff complies
with all local laws and regulations.

High standards of cleanliness and
hygiene are observed in all aspects of
the business.

Maintain facilities, equipment and
transport used by guest to the highest
standards.

Care is taken in the operation and
maintenance of facilities to ensure a
safe environment for guests and staff.

Staff and management are trained and
equipped to deal with potential
emergencies.

Appropriate security is provided for
customers and their possessions,
including secure accommodation and
storage.

Tourism activities must not harm the

environment or wildlife of Solomon
Islands.

Tourism businesses are respectful of
local cultural protocol and where
necessary tourists are informed about
local customs.

Efforts are made to increase the
efficiency of resource and utility usage.

Care is taken to reduce waste to a
minimum, and dispose of it
responsibly.
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COVID-19 SAFETY TIPS
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Hygiene

Keep the employees and customers safe is the utmost im-
portance and having right policies, procedures, and pro-
cesses in place will help everyone practice good hygiene to
reduce risk of virus spreading.

Staff

It is essential that you train your team on the best hygiene
practices to keep both them and your customers safe.
These practices include:

Washing hands regularly for at least 20 seconds and
changing gloves (if using) between activities.

Staying home if feeling unwell.

Giving cutlery and condiments to customers directly to
limit self-servicing.

Wearing masks if working in close proximity to other
staff or customers.

Guests and Patrons

It's important to put strict hygiene policies and procedures in
place to help keep your customers safe. Measures you can
take include:

Providing hand sanitiser if hand washing facilities are
unavailable.

Having a booking system that allows for the right data
collection to help with contact tracing.
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Cleaning

Taking the time to increase cleaning schedules and regularly
disinfect surfaces will help keep your business clean and your
customers reassured.

Make sure your workplace is clean and hygienic. surfaces
(e.g. desks and tables) and objects (e.g. telephones, key-
boards) need to be wiped with disinfectant regularly.

Promote good respiratory hygiene — provide paper tissues
and closed bins for hygienic disposal.

Physical distance

Employees should consult national travel advice before go-
ing on business trips. Those at higher risk of serious illness
should avoid travel (e.g. older people and those with medi-
cal conditions such as diabetes, heart and lung disease).

While traveling, employees should wash their hands regu-
larly and stay at least one metre away from people who are
coughing or sneezing. Ensure employees know what to do
if they feel ill while traveling.

Employees returning from travel should monitor for symp-
toms for 14 days. Anyone developing symptoms should
stay at home and self-isolate.

Make a plan for what to do if someone becomes ill with
suspected COVID-19, and a plan for how to keep your

business running if employees are sick or can’'t come to
work.

For more information contact the Public Health Surveillance
Centre on 23650 or 7522202.
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